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What is an Atomic Ranch?

After World War |l, there was a huge building boom to accommodate America’s severe
housing crunch. Across the nation, millions of tract homes were constructed in virtually every
state, and the ranch house and its stylish cousin, the modernist tract home, became king.
That appeal lasted through the “atomic age” well into the 1970s, an era when 75% of all new
homes were ranches.

Postwar neighborhoods—from Levittown on Long Island to the Eichler tracts in the Bay
Area—are now being hailed as historic by preservationists and embraced by a new genera-
tion of homeowners. No other shelter magazine serves the ranch house market. Atomic
Ranch confirms for readers that their homes are far from boring, and that with the right
furnishings, renovations and improvements, they will live cool for the next 50 years.

Our Reach

Subscribers live in all 50 states, with particularly heavy concentration in California, Texas,
Florida and Washington state. Nationally, the magazine is retailed at 1,500 Barnes & Nobles,
Borders, Hastings, Books-A-Millions and, in Canada, at the Chapters/Indigo chain. In 2005
Atomic Ranch was a “Borders Recommends” title. Many independent booksellers, vintage
shops and modernist events carry us as well. International outlets include Australia, New
Zealand, West India and Taiwan, and our website (atomic-ranch.com) draws heavy traffic to
our advertiser links.

As an Advertiser You
e reach a large, underserved market looking for contemporary furniture and
accessories, renovation products, vintage furnishings and lifestyle services

e receive additional exposure through our advertiser web links and editorial
opportunities, including “Cool Stuff” product pages and categorized advertising
directory

e tap a devoted, affluent national readership at affordable advertising rates.



Response to Atomic Ranch Ads

| want to let you know that AR has been great for us. It is
the perfect audience, and now that I've been in it for a while, it is really
paying off. One of our clients who found us through you is up in
Edmonds, Wash. They have a great ranch, and | just did their kitchen.

Thanks for putting out such a great magazine.
—Nathan Hartman, Kerf Design

| can't tell you how many clients | get from Atomic Ranch,

and the positive results | receive from your magazine.
—Paul Kaplan, Realtor, Palm Springs, Calif.

Your magazine has been a valuable resource while working
on every aspect of our house. Whenever we head out on a road trip,
we throw a copy of Atomic Ranch into the car along with the roadmap.
We have been known to go out of the way to visit your advertisers or

even plan the route around them. Keep up the good work.
—Richard Birnie & Ron Wenger, Yuma, Colo.

We shop with your advertisers when we travel and let
them know how we found them. Most recently we visited Suite

Loraine in Cleveland and The Purple Moon in West Virginia.
—Andrew Clark & Mike McGough, Alexandria, Va.

| took six copies of the current issue to the annual
Art Deco Show in San Francisco and they flew off the shelf. Those
who had heard about Atomic Ranch mentioned seeing my ad and

how they like the magazine. How about that!
—Val Perez-Ibardolasa, Retro@home

www.atomic-ranch.com
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Ad Size

Double-page spread

Full page

1/2 page horizontal
1/2 page vertical
1/3 page horizontal
1/3 page vertical

1/3 page square

1/4 page

1/5 page horizontal

1/6 page vertical

Business card

Dimensions

8-3/8"
7-3/8"
3-5/8"
7-3/8"
2-3/8"
4-3/4"
3-5/8"
7-3/8"

2-5/16" x 4-7/8"

3-1/2"

Ad Specifications

SPREAD
bleed: extend live
matter 1/8” on all
sides of the page

non-bleed: keep live
matter area 1/4”
inside trim

Save ad as two
separate pages.

16-3/4" x 10-7/8"
x 10-7/8" FULL PAGE 1/2 PAGE
bleed: extend live HORIZONTAL
" matter 1/8” on all
x 4-1 3/1 6 sides of the page
" non-bleed: keep live
x 9-7/8 matter area 1/4”
inside trim 1/3 PAGE
x 3-1/8" HORIZONTAL
x 9-7/8"
x 4-7/8"
/8 1/4 1/3
PAGE SQUARE
x 4-7/8 1/2 1/3
VERT VERT
x 1-7/8"
X 2 n
15 PAGE Magazine trim size:
HORIZONTAL 8_3/8". x 10-7/8", perfect b.ou.nd; .
keep live matter area 1/4” inside trim,
BUSINESS 7-7/8" x 10-3/8”
P,1A/CE-‘.;E CARD Full bleed specs:
VERT Extend background artwork 1/8”
beyond trim size all around,
8-5/8”" x 11-1/8”
Full bleed specs double page spread:

as above, 11-1/8" x 17”




Atomic Ranch is produced in QuarkXpress 6.5, Mac
format. It is printed digitally in four-color process (CMYK)
and is perfect bound with trim size of 8-3/8” x 10-7/8”
(plus bleed size of 8-5/8” x 11-1/8”).

Digital Specs

The following are acceptable formats: Adobe Acrobat
Distiller PDF up to 7.0, saved as PDFX1a for a high-resolu-
tion/print-ready file (preferred format); or QuarkXpress up to
6.5; Adobe Photoshop up to 7.0; Abode lllustrator up to 9.0.

Digital Transfer Media

Advertisements can be submitted via e-mail, posted to
our ftp site or sent on Mac formatted CD. All files should
be built as process (CMYK) colors set at 300 dpi. All color
images should be saved as an EPS and black & white
images saved as a high-resolution gray-scale TIFF. Make
sure that all elements are CMYK, not RGB, to ensure prop-
er printing of your ad. We cannot take responsibility for ads
not converted from RGB to CMYK. Please use a preflight
program to completely collect for output. Make sure all
unused colors are deleted.

QuarkXpress 6.5 Files

Please include all images and all supporting postscript
or true-type printer fonts and screen fonts with your Quark
document.

Adobe Photoshop up to 7.0

Please save your file as a Photoshop TIFF or EPS file,
not in JPEG format. Do not compress scanned images.
The resolution size of your final image file must be 300 dpi.
Color images must be in CMYK, not RGB. Black & white
line art should be scanned at 1,200 dpi for best quality.

Adobe Illlustrator up to 9.0

Please have your fonts outlined or embedded. Save
your file as an lllustrator EPS file.

PDF Files

PDF files should be created from Adobe Acrobat Distiller
up to 7.0 or InDesign. PDFs must be saved as PDFX1a
documents. When the Acrobat Distiller window appears
make sure you choose PDF/X-1a:2001 (Acrobat 7) or
PDFX1a (Acrobat 6) in the Default Settings pop-up menu.
Since the default setting is set to the PDF/X-1a, any PDF
created using the Adobe PDF Printer will adhere to the
PDF/X-1a standard until the default is changed.

All PDF files must be composite. (Only composite
PDFs can be placed in QuarkXpress.) A high-resolution
proof print helps assure that we know the intended look of
the ad and no elements have corrupted during transmis-
sion.

PDF’s created in InDesign: We do not accept
InDesign files, but do accept PDFs created from InDesign.
Make sure to export your PDF as a PDFX1a when creating
your pdf through InDesign.

It is very important to make sure all transparencies have
been flattened and ALL colors have been converted to
CMYK BEFORE exporting or creating your PDF. Leaving
transparencies unflattened can cause problems on press.
Step-by-step directions for correct creation of PDFs in
InDesign are available via e-mail (editor@atomic-
ranch.com).

Proofs

A high-quality digital proof is the best gauge of how your
ad will print. If Atomic Ranch is required to generate a
proof, the advertiser will be billed at $25 per page. Atomic
Ranch is not responsible for printing errors on elec-
tronic files submitted without check proofs.

Production Charges

Changes to submitted ads or ad creation is possible
with a written agreement between the client and the pub-
lisher outlining any ad art charges.

General Policies

Atomic Ranch is not responsible for any omissions or
copy errors in submitted digital ads. Digital ads will be held
for one year, and then deleted from our files unless advised
otherwise in writing by the advertiser.
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Who Reads Atomic Ranch?

Atomic Ranch readers are educated, affluent and passionate about their homes. They are
actively interested in midcentury design, green building, environmental issues and historic
preservation, and many work in creative fields such as architecture, design, media and music.

Female

Male

Age

Education

Household Income

Homeowners

Home Value

55%
45%

16% between 20-35
52% between 36-50
28% between 51-65

70% have a college or graduate degree
21% have a post-graduate degree

38% earn between $51,000-$100,000 annually
43% earn $101,000 or more

87% own a home

40% have homes valued $150,000-$400,000
26% have homes valued $401,000-$650,000
21% have homes valued $651,000+

What Subscribers are Looking for:

Renovation/Furnishing Resources 83%

New Construction Resources 45%

Vintage Collectibles

52%

Landscaping/Outdoor Resources 77%

* results of surveys from respondents in Arizona,
California, Colorado, Connecticut, District of
Columbia, Florida, Georgia, Indiana, Louisiana,
Maine, Maryland, Massachusetts, Minnesota,
Montana, Nevada, New Jersey, New York,

North Carolina, Oklahoma, Oregon, Pennsylvania,
Tennessee, Texas, Vermont, Washington



What They Say About Atomic Ranch

Midcentury modern has its own fanzine, a quarterly mag with the low-down on buying, restoring and furnishing the
wave of quietly avant-garde domestic architecture that swept the postwar scene after the trailblazing Case Study houses.
Wallpaper* May 2005

The Browns, who came to value the ranch’s low-key beauty and its indoor-outdoor living, show the style’s reforma-
tion. [They] now publish Atomic Ranch, which aims to do for the rancher what Taschen Books’ 2002 release did for
the Case Study Houses: frame the style in a hip, retro package, nearly fetishizing its sharp angles, post and beam
celings and sliding glass doors.

Scott Timberg, Los Angeles Times October 2005

Magazines that fit a niche are the future, and Atomic Ranch fills one with a flourish. The publishers rightly figure
there’s a market for the folks who live in the milions of ranch houses built between 1940 and 1970.
Old-House Interiors June/July 2004

One new quarterly seems long overdue. Atomic Ranch: Midcentury Marvels is devoted entirely to ranch houses.
Jim Brown, the publisher, and Michelle Gringeri-Brown, the editor, believe they are in virgin territory. And Mr. Brown
said that they expected ranch houses to be “the next big wave.”

Stephen Treffinger, The New York Times March 2004

| recently picked up the only remaining issue of your magazine at a bookstore and was very happy | didn’t miss
out on finding a magazine that focuses on the things | enjoy. | love the layout and learned a lot. | also liked the ads
and was able to go online and look at the stores to see what is out there. Your magazine gives many people like
me a way to find out more about the homes and design of that great era.

Daniel Alewel, Online

Thank you very much for such a cool magazine! | live in an Eichler and your mag will be a great new source of
information, ideas and resources since we are in the process of a major rehabilitation.
Virginia Andrews, San Rafael, Calif.

Finally a magazine about real people in real homes. None of the “l wish!” of Deco Echoes, Dwell and Modernism.
Harry Haisten, Atlanta, Ga.

Thanks for creating a magazine that goes well with both my tastes and my budget! | work as a contract program-
mer and writer at a large software company. My home is a three-year-old downtown efficiency condo, but the inside
betrays my preference for atomic-ranch-style decor. Midcentury modern seems to finally be in fashion once more.
| have already visited the websites of many of your advertisers and find your magazine to be a very useful one-stop
source of pointers on where to look for unique items to complement my decor. Please keep publishing for a long
time to comel

Helen, Bellevue, Wash.

I’'m thrilled that there is finally a shelter magazine devoted to the ranch house. We bought an intact 1950s ranch
two years ago and decided to treat it as a restoration. I’'m an urban planning student and have a strong restoration
bias. A great thing about midcentury ranches is that they are available at a modest price and in many cities, and
are part of the inner suburbs’ affordable housing.

Susan Livingston, Denver, Colo.

I’'m 43 years old and grew up mostly in a midcentury brick rancher in a like-minded development in Ellicott City,
Md. I'm so moved by midcentury modern design. Your magazine speaks more clearly to that than any other
publication I've picked up—if indeed there is another publication like it.

Ric Ryder, New York City

Your [latest] issue arrived early last week; the mag has created quite the following here in Toronto!
Craig Soper, Ethel-20th Century Living, Toronto, Canada

Atomic Ranch has been profiled in USA Today, the Washington Post, New York Times, Los Angeles Times,
Su Casa, the Denver Post, wallpaper®, Old House Interiors, Car Craft, New Jersey Star-Ledger, The Portland
Tribune, Los Angeles Business Journal, the Atlanta Journal-Constitution, Pasadena Star-News, Milwaukee Journal
Sentinel, Maine Today, Toronto’s Globe and Mail, the Eichler Network and many regional newspapers.
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Editorial Calendar 2010-11

inter 2010 issue 28 on sale December 1-February 28

Features

Touring Palm Springs

East Bay Modest Marvel
Arkansas Custom Ranch
Starkly Modern Kentucky
Phoenix House of Light

Nick of Time: Historic Georgia

Ad space commitment: 9/17/10 ad art deadline: 10/1/10
Spring 2011 issue 29 on sale March 1-May 31
Features

Realtors’ Remodel

Desert Green Oasis

Sonoma Getaway

Wisconsin Family Lifestyle

Modern Masters: Charles & Ray Eames

Ad space commitment: 12/17/10 ad art deadline: 1/6/11
Summer 2011 issue 30 on sale June 1-August 31
Features

Outside Minnesota Modernism
Cincinnati Butterfly

Travel Trailers 3.0

Hidden Jewel: El Rancho Vista
Nick of Time: Paul R. Williams

Ad space commitment: 3/18/11 ad art deadline: 4/1/11

Fall 2011 issue 31 on sale September 1-Novemk

Features

Ranch Transformation
Uncovering Zook’s Artistry

San Diego Before & After
Modern Masters: Isamu Noguchi
Additional features TBA

Ad space commitment: 6/17/11 ad art deadline: 7/7/11

Editorial content subject to change



Ad Rates

Ad Size Full Color B&W

1X 4X 1X 4X
2-page premium
placement $3,002 $2,702
2-page spread $2,852 $2,567
Back Cover $2,645 $2,380
1-1/2 page masthead $2,575 $2,318
Front Inside Cover $2,398 $2,158
Back Inside Cover $2,248 $2,024
Page One $2,214 $1,993
Full page $1,989 $1,790 $1,391 $1,252
1/2 page masthead $1,250 $1,125 $ 905 $ 815
1/2 page $1,150 $1,035 $ 805 $ 725
1/3 page $ 857 $ 771 $ 604 $ 544
1/4 page $ 667 $ 600 $ 472 $ 425
1/5 page $ 535 $ 482 $ 374 $ 337
1/6 page $ 523 $ 471 $ 368 $ 331
Business Card $ 270 $ 243 $ 190 $ 171

Discounts

A 5% discount is available for accounts paying in less than 30 days; payment required in advance of first insertion.

All discounts will be lost if payment is made after 30 days from invoice date. Any accounts sent to collection will be
billed without discounts and advertiser is liable for collection agency fees.

Additional Charges

Color proofs not supplied by advertiser, $25 each. Artwork that must be resized to fit ad dimensions, $75.
Please call 503.771.4171 or e-mail editor@atomic-ranch.com with questions prior to ad submission.

Mail materials to:

Carol Flores

285 W Montecito Ave, Apt B,
Sierra Madre CA 91024



